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Of the 44% of REALTORS® who  
do not currently use drones, 12% 

plan to start using them.
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Younger 
Boomers and 
all of those 
younger place 
the highest 
value on 
photos.

45%

No website, but 
plan to have in 

the future

10%

No 
website

21%

REALTOR® Websites

Value of Website Features

Keeping up with technology 
is seen as a challenge for 
41% of firms.

41% 5
YEARS

Median age  
of REALTOR® 
websites.
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